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COMMITTEE HISTORY Lnterfronk

2009¢ 2010:
AGuiding Principles
ATeam selection
AEarly recommendations

2010¢ 2012
ABroad public engagement
AConcept Design, Framework Plan, Strategic Plan

2013¢ now
ARefining the design
APartner greements
AUpdating the Fundinglan
ABeginning construction



GUIDING PRINCIPLES Lnkedront

A Create a waterfront for all

APut the shoreline and innovative, sustainable design at the
forefront

AReconnect the city to its waterfront

A YONI OS IyR OSfSONIGS {SI ¢
Almprove access and mobility for people and goods

ACreate a bold new vision that is adaptable over time

ADevelop consistent leadershigofrom concept toon-going
maintenance and operation
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PUBLIC ENGAGEMENT STRATEGY AND SCHEDULE

WATERFRONT SEATTLE

REVISED AUGUST 23, 2011

Because of the long-term nature of the Waterfront Seattle Project, public outreach and engagement will
need to be carefully paced over time. A multi-year synopsis of the goals appropriate to each stage of the
project is outlined below. Detailed strategies included in Phase |, Concept Design, begins on page two.

GOALS FOR MULTI-YEAR OUTREACH

2011

2013 2015 2017 2019
| | |
PHASE | PHASE Il PHASE
CONCEPT FINAL DESIGN CONSTRUCTION

Establish a positive
project identity and
momentum citywide
around design
process and vision

Bring people to the
Waterfront

Create a solid

foundation of public
knowledge about the project
and its goals

Integrate seawall and
waterfront public process
and decision-making

e Maintain project excitement
in midst of seawall and
tunnel construction

e Develop and implement a
broad-based public
engagement plan to refine
the waterfront design as it
advances from 10% into
construction documents

o Galvanize public support for
funding strategies

o Excite user groups about
design and programming of
discrete spaces and solicit
targeted design input

e Leverage outreach to help
maintain an active
waterfront during project
construction

o Keep the public and
waterfront businesses and
residents well-informed
about construction activities
and impacts






WATERFRONT?

Seattle's waterfront park comes into focus

The basic outlines of the ambitious park, really four big parks connected by a
promenade, are now emerging. There are very sensible design decisions being made,
but can the city pull off such a spectacular plan?

By David Brewster Print | Email | 3 Twee Like

After all the battles over the Viaduct and the deep-
bore tunnel, are we going tor ge to create a
splendid waterfront par r Seattle? The desire is
there, and the setting is c

won't be easy, particul
building and bungling major projects.

It's now possible to get a better idea of what might
happen. After the successful vote for the tunnel last
month, the guardedness has been relaxed. Addition
more details are being filled in, so the design is mowi
from a generic 26-block esplanade into something far
lored to the conditions of the spaces. What
rs are some of the things | learned from tagging
along on a tour put together by the Seattle s
Foundation and guided by the two principal city

officials in charge, city planner Marshall Foster and City of Seattle/James Corner Field Operations
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Waterfront
Promenade

Pioneer
Square
Beach

Pier 48
Festival Pier

Colman Dock
Gallery +
Fold

Strolling +
viewing

44

Beach
activities

31

Event going
(concert,
movie,
theater)

55

Shopping
11

Running
14

Exploring
history
13

Sunning +
picnicking
12

Commuting +
ferrying
27

Activity

Exploring
habitat
22

Water
activities
10

Art exhibits
28

Sitting
4

Sitting,
sunning +
viewing
24

Children’s

play
V4

Sunning +
viewing
13




A LONGIERM VISION Wnkedront
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2012 STRATEGIC PLAN Wnkedront

ABuilton public input on
Framework Plan and ConcepiiiliLUida 4 ¥\

. FOR REALIZING THE WATERFRONT SEATTLE VISION
D e S I g n Prepared for the Mayor of Seattle and the Seattle City Council

by the Central Waterfront Committee - July 2012

AEngaged broader business / |
philanthropic community in G ==tee ¢ :
aK2¢g ¢S 3ISU Ags

AEndorsednitial budget of
$1.07B and P3 funding plan




Larry Stone
M’S STILL HAVE
PLENTY TO

NEW ‘ICE AGF’
IS WILD 3-D

Tusks, fangs fly in
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RENDERINGS BY JAMES CORNER FIFLD OPERATIONS

¥ Plans include «

The latest proposal to remake Seattle’s

waterfront is being compared to the 1962 World’s K waterfront public plaza
ek . . 3 & & with a seasonal water

Fair in terms of its wide-ranging impact on the o feature (visible behind

community. Now comes the funding part. O the Seattle Great Wheel).

BY LYNN THOMPSON

Seattle Times scaff reporter
ot tubs and a gondola climbing
from Alaskan Way to First Av-
enue are out.

Buta heated saltwater swim-
ming pool on a barge, a seasonal
roller rink on a pier and a mist ma-
chine — for those days when nature
doesn't provide its own — are still
part of the vision for a transformed
Seattle waterfront

%

T e
Bwaiwas @
would connect
Pike Place Mars

Celebrated landscape architect ket to the (] -
James Corner on Thursday presented waterfront L
the latest iteration of plans for parks, ;g

pathways and public plazas along El
liot: Bay from the stadiums to Bell
own.

The city also is about to get the
price tag: $420 million, about half of
which would come from a local im-
provement district funded by down.
town property owners, with the rest
from city taxpayers and private do.
nors.

B 4 beach ar South Washington
Sereet wouid be accessible from
Pioneer Square and the stadiums.

owsed sino 1556 | seattietimes.com
13 0 Western Washingion. s pemet and online

FARNBOROUGH
AIR SHOW

Boeing,
Airbus
tout deals
from show

ENDS ON HIGH NOTE

Order tallies modest
compared to 2011,
but jet-makers upbeat

BY DOMINIC GATES
Seattle Times aerospace repoeter

Despite the economic gloom in
Europe and the worrential rain in
England, executives at Airbus
and Boeing found reasons to be
sunny about the deals unveiled
at this week's Farnborough Air
Show,

Boeing even managed to land
a blockbuster order of 150 planes
from United Airlines as the show
drew 1o & close Thursday.

That ordet built some sales
momentum for its new single-
alsle jet, the 737 MAX. The num-
ber of firm MAX orders bumped
up 10 649 jets. Including non
binding deals, Boeing said the
MAX has commitments for more
than 1,200 jets.

For Airbus, sales expectations
at Farnborough were always low
after the record orders at last
year’s Paris Air Show for its rival
single-aisle plane, the A320neo,
But at this stage, the neo remains
way ahead of the MAX with
1,454 firm orders.

And sales chief John Leahy did
manage to bag an important or-
der from Cathay Pacific for the
‘A350-1000, boistering Airbus’s

See > DEAL, AY

ELECTION 2012 |

Bain filing
fuels fight
over honesty,
outsourcing

TOUGH TO DOCUMENT
WHEN ROMNEY LEFT FIRM

Obama campaign

arcucec rival of lvina
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AA broad base of community ownershjpesidents, business,
philanthropy, governmeng all at one table

AThe committee provides continuity through political
administrations

ADecisioamaking has to be shared, and disagreements work
out internally

ABe nimble and able to respond to unforeseen challenges
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